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In the
Tall Grass

PHILIP AND KATY LEAKEY DREAMED UP A
SUSTAINABLE BUSINESS FOR THE MAASAL.
BY SHARON MCDONNELL// PHOTOGRAPH BY EHREN JOSEPH

WHO * PHILIP LEAKEY, 61,
AND KATY LEAKEY, 56

MISSION « To create an alternative
business plan for a Kenyan tribe of
cattle herders. In 2001, the Maasai were
devastated by a drought so severe it
made it nearly impossible for them to
support their families. That's when the
Leakeys—who had been living with the
tribe—stepped in. They taught Maasai
women to make and sell jewelry from
the remaining nuisance grass and fallen
acacia wood, using natural dyes and glass
beads at outdoor workstations spread
across 150 miles in the Rift Valley. “We

tried to de5|gn a syste W
inte e
A tho works aroqu 30 hoursa

week can earn enough in a month to feed
her family for a year; after working three
months, she can also educate her children
for a year.

MOTIVATION - Philip is the son of famed
paleoanthropologists Louis and Mary
Leakey, so he and Katy have deep roots
in rural Kenya. “Philip and | witness the
positive change that stems from their
. learning and earning on a daily Qasi

says Katy. “People ask what maKes the
Maasai so happy. It's somethm% atour

ancestors knew: Make family a frlen
the center of your unlverse"",lt s'what

~ they’ve taught one indivi al Arqlerlcan,;,
woeman who Ilvesramong,

lllGETINVOLVED . l.eakey Colle |ch1

ewelry is sold online and in s
l" eret G 0 ‘-.\o'\
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